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ANNIVERSARY LOGO

PRIMARY LOGO

To celebrate 40 years of critical care, a 
special logo lockup was created to mark the 
anniversary year, 2025.

The primary logo consists of three 
elements: a wordmark, a graphic extension, 
and the Power of 40 numerals. The graphic 
features a heart beat, representing life and 
hope, and symbolizes the organization's 
dedication to critical care and their patients.

Use the logo lockup without the tagline 
when the logo is reduced to a size that 
compromises legibility. 

LOGO COLOURS COLOURS

SECONDARY LOGO

The secondary logo can be used in 
instances where a smaller logo is needed or 
for applications such as icons or avatars.

CLEAR SPACE

The logo should be protected from other 
graphic material with clear space. No 
material other than a background should 
appear within this clear space.

MINIMUM SIZING

The logo should be protected from other 
graphic material with clear space. No 
material other than a background should 
appear within this clear space.

CRITICAL CARE RED

RGB: 242 8 8
CMYK: 0 100 100 0
HEX # f20808

MIDNIGHT BLUE

RGB: 12 46 63
CMYK: 100 46 0 89
HEX # 0c2e3f

HOPEFUL BLUE

RGB: 145 222 207
CMYK: 45 0 27 0
HEX # 91decf

0.5”
36 px
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BRAND APPLICATIONS

THE POWER OF 40 NUMERALS

The numerals can be used independently 
from the Primary Logo. 

In the examples on this page, the numerals 
are interacting in combination with the STARS 
Airbus H145 and they’re playfully pulsing. 

Refer to the additonal pages in these 
guidelines for mock-ups to inspire other 
design applications. 



FORTY
YEARS.
ONE MISSION.

FORTY
YEARS.
ONE MISSION.







FORTY
YEARS.
ONE
MISSION.



DIGITAL









FORTY
YEARS.
ONE
MISSION.



DIGITAL



DIGITAL

FORTY
YEARS.
ONE MISSION.



MERCH


